Miami Beach 2005 VRA Conference

Sponsorship Opportunities

1.  GENERAL CONFERENCE SUPPORT, Up to $500: (designated & undesignated)


2.  SESSION OR WORKSHOP SUPPORT, $500 & up: list below


3.  SPECIAL EVENT SPONSORSHIP, $1,000 & up : list below


4.  CONFERENCE ADVERTISING, $125- $475 (b/w and color ads)


5.  CONFERENCE  EXHIBIT HALL,  $300 (varies)

                              CATEGORIES OF SPONSORSHIP

  1.  GENERAL CONFERENCE SUPPORT, Up to $500:

Undesignated contribution toward general conference costs & to encourage attendance


Designated sponsorship opportunities include



Audio Visual Equipment (digital projectors, microphones/sound system, DSL)



Donation to 23 * VRAffle  (Raffle items)



Exhibits Hall Coffee Breaks ($250 & up)



VRAffle Reception  



Luraine Tansey Education Fund



President’s Fund


Recognition: Listing in Conference Program as a sponsor



Corporate logo featured on VRA conference web site through the end of the conference 


             on March 10, 2005 from the date that both the donation and electronic logo are received by 

                

Jane Darcovic darcovic@uic.edu  or Liz Hernandez edgarhernandez27@earthlink.net
   2.   SESSION, SEMINAR OR WORKSHOP SUPPORT, $500 & up: 


Descriptive program information at  http://www.vraweb.org/2005MiamiWebsite/QuickLinks.htm
             Program List includes:


Sessions:


  Session 01:
Let’s Get Together: tools and strategies for sharing data and aggregating collections

  Session 02:
1st Annual Image Cataloger’s Round Table



  Session 03:
Fresh Work: new ideas on the old problem of image indexing and retrieval

  Session 04:
Creating Multilingual Access to Art Information


    Session 05:
Metadata: a view from the trenches
               Session 06:
Sustaining Digital Programs in the Post New Economy: re-examination of e-commerce





and electronic distribution



  Session 07:
The William Randolph Hearst Archives: a medieval Cistercian monastery in North Miami
  

               Session 08:
Beyond the Slide Show: new tools for teaching and learning with images



  Session 09:
Navigating the Troubled Waters of Discontent with Digital Imaging Technology: a 





voyage of discovery



  Session 10:
Sustainable digital collections: a collaborative model


    Session 11:
Offering a Tempting Plate: teaching image research in the visual resources collection
  Session 12:

Leaping the Fence: Cataloging Issues in Landscape Architecture, Urban Planning, 


And Urban Design
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Seminars:



    Seminar 01:
Job Burnout—dying battery or blown bulb?



    Seminar 02:
Case Studies in Digitizing:  image databases, image reserves, and finding aids



    Seminar 03:
Creating a Digital Strategic Plan: from start to finish and somewhere in-between


  
  Seminar 04:

Education and Career Opportunities for VR Professionals

    Ask the Expert Corner.  Daily one-on-one problem-solving type sessions.  

            Workshops:



    Workshop 01:
VR Fundamentals for New Visual Resources Professionals, ½ day



    Workshop 02:
Charting a Course: A Project Management Perspective for Digital Collection
     




Development, ½ day



    Workshop 03:
Administration of Photographic Collections, ½ day



    Workshop 04:
Managing A Digitization Project, 6 1/2 hours



    Workshop 05: CCO Bootcamp, ½ day



    Workshop 06:
Photoshop 202-cool tools for enhancing painting, sculpture, drawing and architecture, ½ day



    Workshop 07:
XML for You, ½ day

             Recognition:


  Same as #1, plus: 


  Sponsorship statement accompanies session or workshop in conference publications and materials, on

  session signage & in conference information on the web.


  Moderator’s introduction recognition statement


  3.   SPECIAL EVENT SPONSORSHIP, $1,000 & up, depending on cost of event; see list below:
            Special Events:


   VRA Members Reception: estimate: $4000


   First-time Attendees and New Members Breakfast: estimate: $1500


   VRA Leadership Breakfast: estimate $1200


   Refreshments before the VRAffle: estimate $1000

             Recognition:

 
   Same as #1, plus: 


   Full naming of the event, which will appear in all conference publications and material, on session signage
                and in conference information on the web.


   Individual introduction in preliminary remarks at event

4.    ADVERTISING ($125-$475, accepted only until February 11, 2005) 


Advertising rates:


   $475 color/ $400 bw Back cover/full page 

 
   $375 color/ $300 bw Inside cover/full page


   $225 color/ $175 bw Inside cover/half page
   
   $275 color/ $200 bw Interior/full page

  
   $175 color/ $125 bw Interior/half page


 Please contact Chris Hilker chilker@comp.uark.edu if you are interested in advertising.
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